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A series of the most multi media categories brands. A collection of magazine possesses the largest number of high-quality urban audiences. A media platform with the greatest social impact.
(AdiEiEEE ). (SElk ). ( BB L). (&3 H=E).  With( Harper's Bazaar),{ Bazaar Men Business),{ Bazaar ShETTIRREEER, SISNEERE, NBEEHE, Bit 1.5 Bazaar Charity Night Event, Changing How We View Charity Events
(BFER) (HESH(SRIR) (BISH(BE 550 omins caton)basar Fion e (ons £ (AR, OO ZTMIBAEE  {iiping Nesdy Wamen and hiren Trough Onne. Bocoming
RR))7 RNIdkZvit, eEEE=FEREEEEEE 7 Bgst SeIIi.ng Magallzines Coverir)g China's Mo;t. Elite Social WzEE TR, HE 528 FBEERITE, RiEAEBEIFA, &£ The Nq.1 Charity Event In Thel Nation To Date. With The Highest
DRTESIATOARY, PUSTATIE. ERBAENS. £ G/ our Roadsrs Macnted Lic Wih Top Women And Meri CMMS 71 H3 BB, SR{SE, SADEATERER O Reacers Bazaa Magane W Raled Number One Fom O
E Bl B B KE. IRiTE4us, £R&E Fashion Trends,Lifestyle,Business,Art,Entertainment,Jewlry,And [FEBEBTIEE, EVEIIZVE, MREERINS + SAME  And H3 Research Corporation. It Has The Highest Influence Amongest
DESE S E SRR _I?srsci)lgjgic\)/l\ﬂtg;::Highest Social Influence And Purchasing Power Bah, RGN, (EENohEE PR EIE . C_ustomer Purchasing Po_wer. Brands_ Under Bazaar Has The Most

Direct Affect Amongest China's Most Elite Group Of Purchasers.
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Development in three Aspects

and a Diversified Blossom As the
most famous magazine brand

in China With the advantages of
being No.1 Readership of CMMS
and Ha for three successive years
;With the editorial idea of“Fashion
+ Culture”, With emphasizing

the ins and outs, wisdom and

beauty With the new dream of 10

years of BAZAAR Stars Charity %% / \/ I QJ\—EW ':
Night,With the three updates of " ” o
digital, magazine and activity, Bz “EVPIHR AR B ET, U\Ti%%%ﬁﬂmtpjﬂﬂeﬁ
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Starting March 2014 Bazaar Magzine Will Become A
Semi-Monthly Magazine, Our Semi-Monthly Issue Will
Be Tastefully Successful, Celebrity Trends, The llitimate
Fullfillment, For The Fashion Trend Thirsty Readers In
All Of Us, The First Part Of Our Semi-Monthly, Elegantly
High-End Taste, The Aspiring Successor And Artistically
Inspired; The Second Part Of Our Semi-Monthly, Top
Celebrity Trend-Setters, Plus Celebrity Entertainment,
Lifestyle, And Cultural Elements Discerning Our Most
Fashionable Readers, Issue Price To Date Is 20Bmb
Keeping Up With Our High-End Reader's Lifestyle And
Social Needs, It's The Most Valuable Fashion Magazine
For The Modern Woman, Double Teaming Beauty And
Intellect With Entertainment Fullfillment.
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Providing The Commercial Needs Of Our Readers

The Most Complete Creative Fashion Trends

The Most Tasteful Fashion Ideas

The Most Exquisit Beauty Finds

The Most Succeful Feature Editorial Stories

The Most Prestigeous Art And Culture

Where The Most Fashionable Woman Can Become The
Most Successful, And How The Most Successful Woman
Can Become The Most Fashionable! We Continuously
Influence Women's Taste And Trends And Activly Inspirte
The Trendy Woman In All Of Us.
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Highest magazine quality With attention to wards the
inside and outside, both wisdom and beauty.

We provide our readers the exciting contents consisting
of fashion+ culture.

BAZAAR Fashion—High-end and Tasteful

BAZAAR Beauty—Profound and Abundant

BAZAAR Women—Successful and Inspiring

BAZAAR Culture—Authoritative and Facinating
BAZAAR delivers progressive energy consistently and
brings our readers the tastful fashion life and inner world.
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Providing Our Readers With Creative Individual Trend
Ideas And Finds Including Celebrity Influenced Fashion
Comfortable And Casual Everyday Looks With Elegant
Features Top International Stylist Tips, Movie Culture,
And Celebrity Trends,lt's The Most Exciting Entertainment
To Date And The Most Elegant Lifestyle To Uncover
Bazaar Will Inspire The Woman In All Of Us To Live Our
Lives As Fabulous And As Glamorous As The Celebrity
We All Are.
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BAZAAR offers the newest, the star-studded and the
most fashionable content.We have the extraordinary
creativity and all-star cast and use all star celebrities

as our creative team so as to get the international and
authoritative filmed entertainment direction.

BAZAAR comprehensively covers the most desirable
casual living style for urban women by updating the
entertainment information and relaxing the readers’ mind.
By including Fashion/Beauty/Movie/Star/Entertainment/
Lifestyle all those contents, BAZAAR helps our readers
upgrade the self-image consistently and obtains infinite
happiness.
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Adapt to New Media Trends

Launch Bazaar New Media Era

Maximized the range and level to communicate with
customers

Digital Media New communication Platform
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Weibo Two Million fans Fascinate Contents Advance To Offer

/11% = (BERSCARYRTEIERIT

' As simple and functional as WeChat account to push fashion message

[PAD Eatais, iksrr

AN [5 ieassEERS Excellent experience Interact with IPAD Bazaar

Trends Website comblned comprehensive fashion information

Ihegd: APP
PRE, G FEESZR

Functional APP :Subdivided content precisely analysis target customers
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Creative marketing strategies Brands First
China's biggest brand charity activity

Initiate the most expansive charity platform
Perfect comprehensive service to charity activities
builds up brand honor
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BAZAAR has the most striking promotion for our semi-
monthly magazine’s launch by integrating magazines,
internet and outdoor advertisement to cover the market
panoramically.

We also have the most starry launch event by targeting
the most accurate audiences and the No.1 occupancy for
the most high-end magazine readers in China.

BAZAAR makes the perfect women with both glamorous
appearance and smart mind.
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NO.1 BEFHERA

No.1 Readers’ personal annual income

BAZAAR 1715
ELLE  16.87%
VOGUE 1667

NO.1 B:#%
No.1 Readers rate
BAZAAR 7.7%
ELLE 57%
VOGUE 4.5%

NO.1 T2 e PR s
No.1 readership of women from the top income group

BAZAAR 16.4%
ELLE  13.5%
VOGUE  9.3%

NO.1 oA Ml )= 5 BE & By R

No.1 readership of female senior managers of enterprises
BAZAAR 10.3%
ELLE 8.8%
VOGUE 4.9%
(EEED) BEPEREREATMELIEES

NO.1 BRI i, SXiE R T
I SR

BAZAAR has female readers who have the highest brand cognitive
No.1 Keen on fashion trend, chasing for stylish and novel staff

BAZAAR  86.4%
ELLE  82.5%
VOGUE  78.6% J

N

NO.1 Mg 8% (29 -1 )5)
No.1 High consumption on clothing (annual spending over 10 thousand RMB)
HEEZ(HEED):
BAZAAR 10.4%
ELLE 8.3%
VOGUE 5.9%

NO.1 Lt gh (A% -1 7:7)

No.1 high consumption on lady’s shoe:
(annual spending over 10 thousand RMB)

YEEEE (IEES)
BAZAAR 12.6%
ELLE  81%
VOGUE  8.0%

NO.1 fbdi it 2 (4RI S -1 75)
No.1 High consumption on cosmetics (annual spending over 10 thousand RMB)
YEEEE (IEES)
BAZAAR 13.4%
ELLE 10.7%
VOGUE 10.4%

NO.1 B i ok (AEIH TR -1 )5)
No.1 high consumption on Jewelry (annual spending over 10 thousand RMB)
YHREE(HEED)
BAZAAR 13.2%
ELLE 9.6%
VOGUE 7.5%

NO.1 ki o (EiEE -1 5)

No.1 High consumption on Watches (annual spending over 10 thousand RMB)

YHREE(HEED)
BAZAAR 14.6%
ELLE  107%
VOGUE  9.8%

NO1 EE5TFHS: (Y 25 LA HAR%E

No.1 Car consumption (owing a car costs more than 250 thousand RMB)

BAZAAR  28.6%
ELLE  241%
VOGUE  24.2% p
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HIERR : ALRIMERTREUTIOBIRAT) “PETHHSEIAMR H3 20127

Source: Beijing Sino Monitor Market Research “China’ s Market and Media Research H3 2012 "

The most elite group
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The highest spending power
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BAZAAR wins the readers’ reliance and market prestige
award. Impressive performance verifies its strength.

No.1 in readership three years consecutively from CMMS;
No.1 in readership seven years consecutively from H3.
Our women readers have the highest spending capacity.
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BAZAAR is the most trusted communication platform for

successful brands.

Is the first choice for clients in fashion, jewelry and watch

and car industries.

BAZAAR significantly surpasses our competing

magazines by distinct advantages.

BAZAAR
ELLE
VOGUE

BAZAAR
ELLE
VOGUE

BAZAAR
ELLE
VOGUE

BAZAAR
ELLE
VOGUE

2013 % 3-7 H
iUk A

Number of advertising pages from
March to July 2013

AF3EERAE Fashion Brand
I 562
500

444

SRR Car brand

I 57
45

22

I 224
162

152

1 SR SR B8 Cosmetic brand

/N 530

345

REBiESLIE Jewelry and Watch brand

816
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Advertising marketing strategy starts a new pattern for
brand advertising. We initiate the most attractive creative
cooperation for persistently seeking after a multi-win
situation for readers, media and brands.

1.The exalted first position. Comprehensive upgrade in
fashion

2.Strategy of a luxurious consecutive double pages
3.Strategy of a monthly custom-tailor brand magazine
4.Preferential policy of upgrading consecutive multipage
advertising

5.Strategy of limiting price and quantity of special format
advertisement

6.Strategy of promoting brand with Big Event combined
with BAZAAR series magazines
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The New choice for brand cooperation.

We keep chasing creativity in order to be the best
partner for brand promotion.

The opportunity of showing the stronger brand image.
April and October double issues consistantly break the

high-point of the industry standard and frequently create
sales miracles.

Special supplements endures great popularity attribute
to accurate and practical content.
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We also have the following publication plans:
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FEIRERZRNIRITRE, E B EMAMFE R TR NS SIS R
KITEWRE Tailor-made distributional strategy and monitoring
Trends Distribution--Offering the most extensive system for BAZAAR's premium readers

and in depth distribution and sales channels

AT

Areas in circulation

WS 7 - = b N I N |

Major cities: Beijing, Shanghai, Guangzhou, and Shenzhen

—iRiEs U, R, AREB, IR, MURH, KiE

First tier cities: Hangzhou, Nanjing, Chengdu, Chongging, Shenyang, Dalian,
—=HET IaRE, iR, B, B, 5%

Second and third tier cities: Harbin, Xi'an, Kunming, Xiamen, Qingdao, etc.

RITRE

D|str|but|on Channels

1J15) F= el i BIE [T SiniRIE
Subscriptions Newsstand Supermarket  Airport Bookstore Online  Premium Channel
35 38 14 4 4 3 2

2T HeilLongJiang

177 LiaoNing

25%

b= Beijing
2%
KiE Tianjin
2% 4%
o o
78 Shanxi L% Shandong

6%
79J1] Sichuan 9%
2% SI7 Jiangsu
&R Ch i
ongaging 2%
#BdE Hubei
3%

i Hunan

0
#T Zhejid

10%

J"% Guangdong

115 35%

Subscriptions

TE 65%
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Professional distribution Comprehensive coverage.
Distribution advantages: BAZAAR owns 4,000 promotion
resources in second-tier Cities;

Market share and exposure up to 95%;

400 high performance proprietary outlets nation-wide;
Comprehensive display coverage in 1000 shops, hotels
and private clubs;

Large amount of enterprises’ purchasing changes into
high-end customers’ purchasing;

China Merchants Bank (VIP Division), and other
enterprises purchase amounts to 40,000 units.
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Advertising Rates Advertising Rates

hR{Z POSITION 2014 RATE CARD ( RMB/DPS) hifiz POSITION 2014 RATE CARD (RMB/DPS)
IR 4P IFC Gatefold 1,700,000 EEENEDY Spread Before Content 520,000
110 1st Cosmetic Brand 900,000 HEENT From editor first single page 520,000
1 BU%EmEE 1st Fashion Brand 900,000 BRXIT1 1st Table Of Content 500,000
£ 1FRMmE 1st Watch Brand 900,000 BRXIT2-5 2-5 Table Of Content 480,000
E1%ERE 1st Jewelry Brand 900,000 B3I 6-10 6-10 Table Of Content (masthead) 460,000
%5 2 (Wiufnanhe 2nd Cosmetic Brand 850,000 EEENESH DPS within Contents 500,000
5 2 Bf%nehd 2nd Fashion Brand 850,000 SARBI FP Before BAZAAR FASHION Section 350,000
% 3ummhE 3rd Cosmetic Brand 760,000 SBER DPS Before BAZAAR FASHION Section 460,000
ERCRNEST T 3rd Fashion Brand 760,000 FRE s == FP Glossy Paper in FASHION Section 340,000
% 4 TRmhE 4th Cosmetic Brand 720,000 A3 X ST Spread Glossy Paper in FASHION Section 430,000
25 4 Ry%Eiehe 4th Fashion Brand 720,000 AT3EhR A X BRI + B8 FP+Spread Glossy Paper in FASHION Section 650,000
% 5 ik 5th Cosmetic Brand 680,000 AT3EhRERERTT FP In BAZAAR FASHION Section 320,000
55 AR 5th Fashion Brand 680,000 AERR bR EE TR DPS In BAZAAR FASHION Section 420,000
% 6 i mmE 6th Cosmetic Brand 670,000 SN IMEREEN FP In BAZAAR BEAUTY Section 280,000
56 e 6th Fashion Brand 670,000 ZENIRRIETT DPS In BAZAAR BEAUTY Section 400,000
7 A oohE 7th Fashion Brand 650,000 T AMEREER FP In BAZAAR LIFE Section 250,000
25 8 R mhg 8th Fashion Brand 630,000 L AWEREET DPS In BAZAAR LIFE Section 360,000
2 9 R mhg 9th Fashion Brand 610,000 % 5P Outside Back Cover 1,800,000
26510 BI%EmE 10th Fashion Brand 600,000 BPTERL Single Page Advertorial 250,000
%15 1st Auto Brand 600,000 ST Spread Advertorial 350,000
LY = Editing Fee 10,000/P

EZRIERG IR 20P LI, SRAEMHE 20 B, #E%2% 357 /19

Customer Insertion Booklet , No More Than 16P.The Minimum Copies Are 200000. 3.5/ {7
ERMPREES TGS, BUEMERA ShRE R R TE

Customer Materiel Binding In The Magzine,with Charges of meadia cost and bookbinding fees.



IlarperS

J R EIN ]

Advertising SCHEDULE

F+A =8
First half of the month Second half of the month
HhRE 105 5=
Publication date 10th 25th
aEEEZERE tHhRET 50 X tHhiRET 50 X
Contract due 50 days before publishing 50 days before publishing

YIrEERER tEhiRET 15 X tEhRET 15 X
Material deadline 15 days before publishing 15 days before publishing

IS

IS

Yo}

&

z

(W)214mm BERR (W)428 mm BSTRT

I&ERY (HizEmRIFHEIEM)
2TER : 275 (H) X214 (W) mm
2RHMRT : 285 (H) X224 (W) mm
BETUER : 275 (H) X428 (W) mm
BTN~ ; 285 (H) X438 (W) mm

Advertising Specifications (based on bleed files)

Full Page Dimensions

Full Page Dimensions (Bleed)

Double Page Spread Dimensions
Double Page Spread Dimensions (Bleed)

(H)275mm



